BRAND WORLD 11

CHENNAI | WEDNESDAY, 17 JUNE 2020

<

.

Branding in the age of thrift
Asconsumersmaketheslowmarchtonormalcy,brandswillbeforcedto
rethinktheircategorypresence,purpose,andpricingstrategies
ARUNDHUTI DASGUPTA
Mumbai, 16 June

O

ptimistic, but frugal
could well be the crossgenerational tag line
that brands use to categorise
consumers in the post-lockdown marketplace. A report
by EY (Covid-19 and emergence of a new consumer products landscape in India) indicates that the lockdown has led
to dramatic shifts in consumer
behaviour and this calls for an
overhaul in the way brands are
priced, positioned and targeted.
“Considering the socio-economic impact of the pandemic,
we believe that changing consumer behaviour will leave lasting impressions on category
dynamics,” the EY report said.
What was considered to be discretionary or volitional spending before the pandemic may
well become an essential good
in perpetuity, think liquid hand
wash, hand sanitisers, lifestyle
appliances such as vacuum
cleaners and such other products.Somediscretionaryspending may disappear altogether as
budgets expand for hygiene and
safety products (the report noted that 55 per cent of consumers
intend to increase spending on
the two categories hereon).
Purchase behaviour is being
churned too; 60 per cent of Indian consumers believe the way
they shop will change forever.
All of this will change the category-price-value dynamics that
brands have traditionally used
to model their marketplace
behaviour. If consumers are
reworkingthemonthlybudgets,
brands realign their category
priorities, just to stay in the
game.
The report identifies three
phases that brands must plan
for. It also breaks down consumer behaviour into four distinct emergent patterns. The
threephasesforbrandsareNow
(immediate response), Next
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THE FUTURE CONSUMER
An EYreportsays that 4consumer behaviour patterns that
emerged during the pandemicwill create 5 segments of shoppers

KEYSEGMENTSNOW

KEYSEGMENTSNEXT

¾ Hibernateandspend(38%
ofrespondentsconcerned,
butdealingwithit)
¾ Cutdeep(35%of
respondentspessimistic,
andspendinglessacross
allcategories)
¾ Saveandstockpile(25%of
respondentsworried,less
optimistic,andhavebeen
stockpilingessentials)
¾ Staycalm,carryon(2%of
respondentsleastimpacted,
andexpectedtoresumeold
shoppingbehaviour

¾ Backwithabang(38%of
respondentsspendmorein
allcategories)
¾ Cautiouslyextravagant
(11%ofrespondentswill
payapremiumfor
certainproducts)
¾ Stayfrugal(29%of
respondentskeep
spendingless)
¾ Keepcutting(19%
ofrespondentsmake
deepspendingcuts)
¾ Gettonormal(2%
spendingunchanged)

(reboot and react) and Beyond
(adapt to the new world). The
four grids for consumer behaviour are: ‘Hibernate and spend’
(concernedaboutthepandemic
but also best positioned to deal
with it), ‘Cut deep’ (pessimistic
about the future and are spending less across all categories),
‘Save and stockpile’ (worried
about their families, less optimisticaboutthefutureandhave
been stockpiling essentials),
‘Stay calm, carry on (relatively, a
very small segment who are
expected to resume their old
shopping behaviours). These
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Q1 advance tax...
“The numbers are on expected lines. With
recession forecast for the fiscal year, tax collection will be negative for a second straight
year. It is only a matter of revising the collection targets to a realistic level for the benefit of tax officers,” said another tax officer.
A growth rate of around 33 per cent will
beneededagainsttherateof12percentestimated in the Budget to meet the target of
~13.19 trillion. The tax department missed
the downward revised target for direct tax
collection for 2019-20 by ~1.17 trillion, a 7.8
per cent fall over the previous year.
The direct tax to GDP ratio fell to its lowest in 14 years, at 5.1 per cent, while the indirect tax to GDP ratio was at a five-year low
in FY20. This was despite the fact that only
a week was under lockdown in the year due
to the pandemic.

behaviouralpatternsareexpected to morph into five different
classes of shoppers, as the pandemic subsides, the report said.
Pinakiranjan Mishra, partner and national leader,
Consumer Products and Retail,
EY India explains that the key
trend from the EY Future
Consumer Index survey (based
on a survey of 1,046 Indian consumers, mostly in urban areas,
covering their current behaviour, sentiment and intent) is
that close to 50 per cent of the
consumers are optimistic about
the future, which translates into

an escrow account.
In addition, it has waived off penalties
for delay in submission of performance
security, or bank guarantee, in a new contract between March and September 2020.
As regards build-operate-transfer (BOT)
and toll-operate-transfer (TOT) models, the
concession period shall be extended — for
the loss in collection of user fee — by a period in accordance with the contract till daily collection goes below 90 per cent of the
average daily fee.

RBI eases...

Of the eight WLATM players, Tata
Communications Payment Solutions is the
largest deployer with 8,290 ATMs, followed
byBTIPayments(6,249),Vakrangee(4,506),
Hitachi Payment Services (3,535),
Riddisiddhi Bullions (681), Muthoot
Finance (217), and AGS Transact (119), while
Srei Infrastructure has exited the business.
The number of ATMs in the country has
fluctuated around 240,000 levels since
demonetisation on the back of rising operational costs and the emergence of digital
The retention money is part of the per- modes of payment. This has made the ATM
formance security. For instance, if a con- channel unviable for all manner of deploytractor has completed a 2-km stretch of ers -- banks, brown-label and WLTAMs. The
road, as against the target of 10 km, the gov- WLATM business model was premised on
ernment will release a fifth of the amount. the fact that customers will swipe on ATMs
According to an official, this will ease anddeployerscouldpockettheinterchange
working capital requirements for highway fee of ~15. The interchange is the payout by
construction companies. The Centre has a card-issuing bank when you swipe at othalso extended the time for a contractor to er banks’ ATMs (and this includes whitemeet the requisite conditions under con- label units). The promise of a hike in the
tractobligations, from the present3 months interchange fee to ~18 has also not materito 6 months. The sub-contractor of a high- alised so far. The model was turned on its
way project will be paid directly through head when footfalls fell at these WLATMs
and operating costs soared.
Another blow was when banks
started to plonk their ATMs next
>
to WLATMs to cut back on the
# 3079
interchange paid. In effect, the
poordeploymentofWLATMshas
tripped what the central bank
sought to achieve back in 2012
when it noted: “While there had
been a nearly 23-25 per cent yearon-year growth in ATMs, deployment has been predominantly in
the tier-1 and -2 centres. There is
a need to expand in
tier-3 and tier-4 centres.”

Payment mechanism...
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Green shoots...
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In his meeting with the CMs
Punjab,
Kerala,
Goa,
Uttarakhand, Jharkhand, the
north-eastern states and some
UTs, the PM said the economy
was fast reaching the levels where
it was before the pandemic had
hit India while referring to cooperative federalism in dealing with
the Covid crisis. Almost all offices
(public and private) were open,
people were returning to work
and the streets were busy with
commuters, he pointed out. In a
reminder of what it took to save a
large part of the population from
the infection, the PM told the
chief ministers that discipline of

shoppers saying they expect to
bebackwithabang(38percent)
and be cautiously extravagant
(11 per cent). But consumers in
the “Cut deep” group (35 per
cent) will either “stay frugal”
(29 per cent) or “keep cutting”
(19 per cent) their expenditure on all categories except
groceries. Researchers say
that brands must run a qualitative analysis of the trends,
morethanjustcrunchnumbers.
A report by Google, released late
last month, noted that while
deciphering what people really
want has always been a tough
undertaking for marketers, they
are now faced with the added
challenge of understanding the
transient nature of today’s consumer.
Mishra believes that consumers are looking for brands
that they can trust to be safe,
reliable and available and at the
same time, do not cost much.
The frugality of the customer
must be factored into all the
three phases (now, next and
beyond) of a brand’s response to
the pandemic. He advocates
scenario modelling to plan different response strategies, a
Covid-19 checklist to monitor
implementation and sustained
analytics to uncover potential
risks and timely management
of disruptions. From a finance
perspective, he added, consumer products companies
must make provisions to extend
financial support to its channel
partners. For example the credit lines extended by ITC, HUL
and Cargill to kirana stores.
“From an operations perspective, the immediate focus is to
keep the supply chain operational, including adjusting production as per demand fluctuations and channel partnerships
for last-mile delivery. For example, HUL shifted to larger order
sizes and direct shipping from
factories and Marico launched
‘Saffola Store’ on food delivery
platforms Swiggy and Zomato,”
Mishra said.

washing hands frequently and using masks
needed to continue.
There was more good news. Power consumption was rising, the PM said. Also, the
amount of fertilizer used in May was double
the consumption same period last year. In
comparison to 2019, area under kharif sowing had gone up as well by 12 to 13 per cent.
Two-wheeler demand and production had
virtually hit 70 per cent of pre-lockdown
levels. Digital payments in the retail sector
wereshowingimprovement.ThePMadded
that toll collections in May had shown a
healthy jump--a sign of economic recovery.Afterexportweaknessforthreemonths,
there was a bounce back in June.
Listing out the steps the government
had taken to support the MSME sector,
especially on bank credit, the PM said this
would create employment and a faster
return to growth. He asked state governments for their cooperation in restarting
value chains, ensuring loading and unloadingofgoodsandsmoothpassageofvehicles
from one state to another. Agri-marketing
reforms, he said, would help farmers in
finding new and better markets.
Modi said India had done better in managingthepandemiccomparedtomanyother countries in the world because masks
and social distancing were followed strictly by people. Pointing out that “the essential
issue is timing’’, the PM elaborated on how
taking decisions at the right time helped
the country control the pandemic better.
Chief Ministers had their own suggestions. Punjab chief minister Amarinder
Singh said a CMs’ panel should be set up to
discuss and formulate a coordinated
Centre-State response to the impact of
Covid on the economy and governments
across the country. Jharkhand Chief
MinisterHemantSorensaidthestatewould
consider lifting restrictions further after
the conference.

Colonel, 2 soldiers...
Senior officers recount extreme Chinese
brutality to the Indian prisoners, with
some of them being pushed over cliffs
and soldiers’ bodies being recovered from
the Galwan River.
Sources familiar with events say the
clash occurred on the Indian side of the
Line of Actual Control (LAC) in the vicinity of Patrolling Point 14 (PP 14), when
some 300 PLA soldiers attacked a group of
about 50 Indian soldiers. Army sources
deny that firearms were used. The casualties occurred in brutal hand-to-hand
fighting with clubs and staves.
China’s Foreign Ministry spokesperson in Beijing blamed Indian troops for
the clash, claiming that they had illegally
crossed the border twice on Monday and
attacked Chinese soldiers. He said Beijing
had “lodged strong protests” but continued to work toward resolving tensions.
Meanwhile, senior government sources
say the Chinese troops who had intruded
into Indian-claimed and patrolled territory last month continue building their
defences, notwithstanding talk about deescalation and disengagement.
More on business-standard.com

TENDERS & NOTICES
KKALPANA INDUSTRIES
(INDIA) LIMITED
Regd Office: 2B, Pretoria Street,
Kolkata - 700 071
Telephone: 91-033-2282 3744/3745/
3699/3671, Fax: 91-033-2282 3739
E-Mail: Kolkata@kkalpana.co.in
Website: www.kkalpanagroup.com
CIN: L19202WB1985PLC039431
NOTICE
Notice is hereby given, pursuant to
Regulation 47(1) of the Securities and
Exchange Board of India (Listing
Obligations
and
Disclosure
Requirements) Regulations, 2015, that
(01st of 2020-21) meeting of the Board of
Directors of Kkalpana Industries (India)
Limited will be held on Monday, the 29th
day of June, 2020 at 3:30P.M. at its
Registered Office at 2B Pretoria Street,
Kolkata-700 071, inter-alia, to consider
and approve the Audited Financial Results
(Standalone and Consolidated) of the
company for the quarter and year ended
31st March, 2020, pursuant to Regulation
33 of the Securities and Exchange Board
of India (Listing Obligations and
Disclosure Requirements) Regulations,
2015 and recommendation of dividend, if
any, for the Financial Year ended 31st
March, 2020 and considering the date,
time and venue of Annual General
Meeting.
Further, the trading window of the
Company for dealing in equity shares of
the Company is closed for all directors,
executives one level below the Board and
designated employees with effect from
01st April, 2020 to 01st July, 2020 (both
days inclusive), pursuant to SEBI
(Prohibition of Insider Trading)
Regulations, 2015 read with Code of
Conduct to regulate, monitor and report
trading by insiders framed by the
Company.
In accordance with Regulation 47(2) of the
Securities and Exchange Board of India
(Listing Obligations and Disclosure
Requirements) Regulations, 2015, the
said notice may be accessed on the
company's
website
at
www.kkalpanagroup.com and can also be
accessed at BSE's website at
www.bseindia.com and CSE's website at
www.cseindia.com
By Order of the Board
For Kkalpana Industries (India) Limited
Sd/Place: Kolkata.
Tanvi Panday
Date: 16.06.2020. Company Secretary
(Membership No. ACS 31176)

(A Govt. of India Undertaking)

Head Office – II,
Department of Information Technology
3 & 4, DD Block, Sector – 1,
Salt Lake, Kolkata–700064

NOTICE INVITING TENDER
UCO Bank invites Request for Proposals (RFPs) for the following:
1. Request of proposal for Procurement of SIP trunk with Toll free numbers for
call centre.
2. Request of Proposal for Procurement of Software required for Centralised
Information Management System (CIMS).
3. Request of proposal for Procurement of HSM (Hardware Encryption) device
for Green Pin generation through Mobile Banking, e- Banking & Bank’s Website.
For any details, please refer to https://www.ucobank.com.
Deputy General Manager (DIT, BPR & BTD)
Date:17.06.2020
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Franklin Templeton Mutual Fund
Indiabulls Finance Center, Tower 2, 12th and 13th Floor, Senapati Bapat Marg,
Elphinstone Road (West), Mumbai 400013
Notice cum Addendum to the Scheme Information Document (“SID”) and Key Information Memorandum (“KIM”) of
Franklin India Fixed Maturity Plans – Series 2 to Franklin India Fixed Maturity Plans – Series 6
Scheme Related Disclosures
Unitholders are requested to note that all relevant disclosures including the disclosures in accordance with Para B titled
"Enhancing Scheme Related Disclosures" under Circular no. SEBI/HO/IMD/DF2/CIR/P/2016/42 dated March 18, 2016
issued by Securities and Exchange Board of India (SEBI) have been uploaded on June 30, 2020 and can be viewed on
https://www.franklintempletonindia.com/investor/downloads/fund-documents under “Disclosures for close-ended
schemes”.
All the other provisions of the SID/KIM except as specifically modified, remain unchanged. The Addendum of each scheme
forms an integral part of the SID/KIM (as applicable) of the respective schemes, as amended from time to time.
This addendum forms an integral part of the Scheme Information Document and Key Information Memorandum issued for
respective schemes, read with the addenda issued from time to time.
This addendum is dated July 1, 2020.
For Franklin Templeton Asset Management (India) Pvt. Ltd.
(Investment Manager of Franklin Templeton Mutual Fund)
Sd/Sanjay Sapre
President

Mutual Fund investments are subject to market risks, read all scheme related documents carefully.

QUARTER ENDED
Sl.
No.

CIN: L99999TG1989PLC057289
Regd. Office: B1, TSR Towers, 6-3-1090, Raj Bhavan Road, Somajiguda, Hyderabad-500082

EXTRACT OF STANDALONE & CONSOLIDATED AUDITED FINANCIAL RESULTS
FOR THE QUARTER AND YEAR ENDED 31 ST MARCH,, 2020
(Amount in lakhs of ` unless otherwise stated)

STANDALONE
Particulars

Quarter ended
31.03.2020

Total Income from Operations (net)
Net Profit/(Loss) for the period
(before Tax, exceptional and/or Extraordinary Items)
Net Profit/(Loss) for the period before Tax,
( after Exceptional and/or Extraordinary Items)
Net Profit/(Loss) for the period after Tax
( after Exceptional and/or Extraordinary Items)
Total comprehensive income for the period
[Comprising Profit / (Loss) for the period (after tax)
and Other Comprehensive Income (after tax)]
Equity Share Capital
Reserves (excluding Revaluation Reserve) as shown
in the Audited Balance Sheet of previous year
Earnings Per Share (of ` 2/- each)
(for continuing and discontinued operations)
Basic & Diluted :
Note:

CONSOLIDATED
Year ended

31.03.2019 31.03.2020

Quarter ended

31.03.2019

31.03.2020

Year ended

31.03.2019

31.03.2020

31.03.2019

71.12

2.

Net Profit / (Loss) for the period (before Tax, Exceptional and / or
Extraordinary items)

-0.49

9.43

9.42

9.44

3.

Net Profit / (Loss) for the period (after Exceptional and/or Extraordinary
items)

-0.49

9.43

9.42

9.44

4.

Net Profit/ (Loss) for the period (after Tax, Exceptional and/or
Extraordinary items)

-2.94

5.31

6.97

5.32

5.

Total Comprehensive Income for the period [Comprising Profit / (Loss)
for the period (after tax) and Other Comprehensive Income (after tax)]

-2.94

5.31

6.97

5.32

6.

Equity Share Capital (Face value of Rs.10 per Share)

5.00

5.00

5.00

5.00

7.

Reserves (excluding Revaluation Reserve) as shown in the Audited
Balance Sheet of the previous year

0.00

0.00

50.57

43.60

0.00
0.00

10.62
10.62

13.94
13.94

10.63
10.63

Note:
1. The above is an extract of the detailed format of Audited Quarterly and Annual Financial Results filed with the Stock Exchange under Regulation 33
of the SEBI (Listing and Other Disclosures Requirement) Regulations, 2015. The full format of audited results are available on the website of Stock
Exchange Website (www.bseindia.com) and the Company (www.springformtech.com)
2. The above financial results have been reviewed by the Audit Committee and approved by the Board of Directors at their respective meetings held on
June 30, 2020, and the statutory auditor have issued unqualified audit opinion on these results.
3. The Company has adopted India Accounting Standards (“Ind AS”) from April 01, 2016 and accordingly these results have been prepared in
accordance with the recognition and measurement principals laid down in Ind AS-34, Interim Financial Reporting prescribed under section 133 of
the Companies Act, 2013 read with relevant rules issued thereunder and other accounting pronouncement generally accepted in India. Financial
results for all the periods presented have been prepared in accordance with the recognition and measurement principle as laid down in Ind AS 34.
4. Reconciliation of Net Profit reported on account of transition from Indian GAAP to Ind AS is as under :-

Sl.
No.

PARTICULARS

9,571.84 (39,022.00)

23,570.20

(8,663.71)

8,759.42

(6,376.05)

18,503.94

(5,566.51)

9,212.09 (38,457.22)

21,076.88

(8,098.93)

8,399.14

(5,811.27)

16,010.09

Total

16,316.41

Net Profit for the period under Ind AS

3,743.97

3,743.97

3,743.97

3,743.97

3,743.97

3,743.97

129,219.07 108,559.71

(2.97)

5.28

(20.54)

11.26

(4.33)

4.48

3,743.97

3,743.97

113,592.70

97,275.69

(3.10)

8.55

:

The above is an extract of the detailed format of the Audited Standalone and Consolidated Financial Results for the Quarter and Year ended 31st March, 2020 filed with the Stock
Exchanges under Regulation 33 of the SEBI (Listing and Other Disclosure Requirements) Regulations, 2015. The full format of the Audited Standalone and Consolidated Financial
Results for the Quarter and Year ended 31st March, 2020 are available on the Stock Exchange websites (www.nse-india.com / www.bseindia.com) and company’s website
www.gayatri.co.in.
By Order of the Board
For GAYATRI PROJECTS LIMITED

Place : Hyderabad
Date : 30th June, 2020

Earnings Per Share (of Rs.10/- each) (for continuing and discontinued
operations)
1. Basic:
2. Diluted:

(6,131.29)

8,675.96 (26,311.83)

Sd/T. V. SANDEEP KUMAR REDDY
Managing Director
DIN : 00005573

AUDITED

69.80

(Audited)

(8,139.63)

31-MAR-19

AUDITED

29.82

91,182.95 115,113.04 343,862.30 346,314.74
(7,069.24)
9,135.42 (3,627.36) 20,260.59

20,659.36

31-MAR-20

AUDITED

18.88

(Audited)

8,765.07 (38,730.51)

31-MAR-19

AUDITED
Total Income from Operations

91,016.12 115,113.04 342,733.36 346,314.74
(6,131.29)
9,571.84
5,511.89 23,570.20

(5,657.12)

31-MAR-20

1.

8.

GAYATRI PROJECTS LIMITED

Particulars

YEAR ENDED

QUARTER ENDED 31.03.2020
(AUDITED)

YEAR ENDED 31.03.2020
(AUDITED)

Net Profit for the period under Indian GAAP

-0.28

17.56

1

On Accounts of Depreciation & Amortisation

2.93

10.86

2

On Account of Interest

3

Deferred Tax on above Adjustments

0.00

0.00

-0.27

-0.27

2.66

10.59

-2.94

6.97

5. The Company has only one segment, hence disclosure as required under IND AS-108 on “Segment Reporting” is not applicable.
6. Due to outbreak of COVID 19 pandemic globally and in India, the Company’s management has made initial assessment of likely adverse impact on
business and financial risks on account of COVID 19 pandemic, and believes that the impact is likely to be short term in nature. The management
does not see any medium to long term risks in the company’s ability to continue as going concern and meeting its liabilities as and when they fall
due. Further, on account outbreak of COVID 19 pandemic and rapidly spreading through the world including in India, the Company’s offices were
under nationwide lockdown since 24th March, 2020. As a result of lockdown, the volume of the business for the quarter ended 31st March, 2020
has been adversely impacted. The Company had resumed its operations taking in to account directives from the State as well as Central Goverment
of lndia.
7. The figures of the last quarter ended March 31, 2020 and corresponding quarter ended March 31, 2019 represent the balancing figure between the
audited figure in respect of full financial year and the unaudited published year to date figures upto the third quarter ended December 31, 2019 and
December 31, 2018 respectively.
8. Previous year/period figures have been regrouped /reclassified wherever considered necessary to confirm to the classification for the quarter and
year ended March 31, 2020.

